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AWARENESS, VARIETY, CHOICE:  
what the latest VARK research reveals 

   

 

What new research tells us 

Do you actually know how you learn — or just assume you do? Several recent studies 

looked at the gap between what learners believe their preferences are and what their 

VARK results actually show, and found that self-awareness isn't automatic. 

Across the research, a few findings stand out: 

• Students' guesses about their own preferences often only partly matched their 

actual VARK results — and for more than 1 in 10, there was no alignment at all. 

• Reflecting on how you learn appears to matter just as much as any specific 

study technique — one study found VARK-based instruction and dedicated 

metacognitive training were equally effective at boosting achievement. 

https://vark-learn.com/vark-and-metacognition-what-new-research-reveals/


• Even learners with a strong single preference benefit from going beyond passive 

habits — deep engagement (not just "sticking to your modality") is what drives 

real learning gains. 

The takeaway: the value of the VARK Questionnaire isn't just the result itself, but the 

reflection it prompts. This article walks through what the research found — and what it 

means for how you use your own results. 

  
  

  

 

  

 

VARK is not about matching teaching to 

preferences — it's about what learners 

do with what they know about 

themselves. New research on 

motivation, active learning, and student 

choice shows that variety and 

engagement often matter more than 

modality alone. Here's what the latest 

studies found, and why it reinforces 

VARK's original message. 
   

 

  
    

 

  

A new dissertation followed 131 

accounting students and their lecturers 

to see how VARK plays out in real 

classrooms — including a surprising 

finding about why a little mismatch 

between teaching style and preference 

can actually help. This article breaks 

down the findings and includes a ready-

to-run 60–90 minute session plan for 

introducing VARK to your own students. 

  

 

  
    

https://vark-learn.com/vark-and-metacognition-what-new-research-reveals/
https://vark-learn.com/why-variety-matters-vark-and-multimodal-learning/
https://vark-learn.com/why-variety-matters-vark-and-multimodal-learning/
https://vark-learn.com/vark-in-the-classroom/
https://vark-learn.com/vark-in-the-classroom/


 

  

 

Not all "VARK research" is measuring 

VARK. This article pulls back the curtain 

on a recurring problem in the literature — 

studies that skip the official scoring 

algorithm or mis-define the modalities — 

and offers a short checklist for reading 

(and conducting) VARK research more 

critically. 

   

 

  
    

From the team... 

As classrooms fill back up for a new academic year, there's so much to learn in the 

first week that has nothing to do with the syllabus — new faces, new routines, new 

expectations. It's the perfect moment to build in a little reflection before the 

semester picks up speed, and this issue is full of research to help with just that. 

Please contact us with any VARK questions, comments, or stories. 

Thanks for reading, and see you next time! 

Heather, on behalf of the team 
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